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When marketing managers and financial managers join forces within any business, the result can often be
poor communication on financial criteriaand goals. The risk of this situation occurring is inevitably present
when those with different professional backgrounds and roles are working in accordance with their own
norms.

In his seminal 1956 paper on genera systems theory, the economist Kenneth Boulding referred to the
phenomenon of "specialised ears and generalised deafness’, which can be seen to exist when marketing
managers are financially illiterate or when financial managers lack the necessary insights to design,
implement and operate accounting systems which are useful to marketing managersin carrying out their
roles.

It isincreasingly difficult to attach credence to the idea of marketing managers who lack financial skills, or
financial managers who fail to relate to the context in which marketing managers operate. Understanding the
marketing/accounting interface is therefore important in generating emergent properties from the interaction
of marketers and accountants whereby the whole is greater than the sum of the parts. The chaptersin this
volume seek to address this challenge.

This book was originally published as a special issue of the Journal of Marketing Management.
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From reader reviews:
William Harris;

What do you about book? It is hot important along? Or just adding material when you really need something
to explain what your own problem? How about your time? Or are you busy particular person? If you don't
have spare time to perform others business, it is make one feel bored faster. And you have free time? What
did you do? Every individual has many questions above. They should answer that question simply because
just their can do this. It said that about publication. Book is familiar on every person. Yes, it is appropriate.
Because start from on pre-school until university need this kind of The Marketing / Accounting Interface
(Key Issuesin Marketing Management) to read.

Kent Dennis:

Now aday peoplethat Living in the erajust where everything reachable by connect to the internet and the
resourcesin it can betrue or not require people to be aware of each detailsthey get. How individuals to be
smart in receiving any information nowadays? Of course the answer is reading a book. Reading through a
book can help men and women out of this uncertainty Information specially this The Marketing / Accounting
Interface (Key Issues in Marketing Management) book because book offers you rich facts and knowledge.
Of course the knowledge in this book hundred % guarantees there is no doubt in it as you know.

Kenneth M atson:

Spent afree the perfect time to be fun activity to do! A lot of people spent their sparetime with their family,
or their very own friends. Usually they accomplishing activity like watching television, gonna beach, or
picnic inside the park. They actually doing same thing every week. Do you feel it? Would you like to
something different to fill your free time/ holiday? Might be reading a book might be option to fill your cost-
freetime/ holiday. The first thing that you will ask may be what kinds of reserve that you should read. If you
want to attempt look for book, may be the book untitled The Marketing / Accounting Interface (Key Issuesin
Marketing Management) can be very good book to read. May be it can be best activity to you.

Tammy Carver:

Beside this specific The Marketing / Accounting Interface (Key Issuesin Marketing Management) in your
phone, it may give you away to get nearer to the new knowledge or data. The information and the
knowledge you will got hereisfresh in the oven so don't become worry if you feel like an aged people livein
narrow village. It is good thing to have The Marketing / Accounting Interface (Key Issuesin Marketing
Management) because this book offers for your requirements readable information. Do you oftentimes have
book but you do not get what it's all about. Oh come on, that won't happen if you have this with your hand.
The Enjoyable agreement here cannot be questionable, including treasuring beautiful island. So do you till
want to missthat? Find this book along with read it from now!
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